
 

 

 

 

 

 

Communications in Transport 

Background 

Imagine a purple bus: purple windows, purple wheels, purple seats, a purple steering 
wheel. What did you see just now in front of your inner eye? Probably an all purple bus, just 
as described. Phrases as this, as well as such designs shape our thinking. 
Communication and design shapes the way people perceive, think about and position 
themselves to certain things in their outside world. When you develop climate-friendly 
transport systems, the way you communicate and build a narrative around it and the way 
you design how people get acquainted with it, is therefore a crucial part of its success – or its 
failure.  

Objectives 

The workshop aims at empowering participants with communication strategy instruments, to 
enable them to find and follow the right narrative and the right marketing designs for their 
climate-friendly transport projects. The participants will be introduced to new ideas and 
possible communication solutions which fit their projects. With a set of basic communication 
knowledge, approaches and instruments, participants shall be empowered to support their 
climate-friendly transport goals with more effective communication actions. 

The objectives will be achieved through a mix of expert inputs as well as peer-learning through 
the exchange of experiences, technical discussions and innovative methodologies. 

Speaker & Facilitators 

• Marianne Großmann, Henning Schulze, Lots* Gesellschaft für verändernde 
Kommunikation GmbH 

• Sophia Sünder, Transport Communicators Advisor, Gesellschaft für Internationale 
Zusammenarbeit (GIZ) GmbH 

• Christian Artopé, Managing Director Innovations, GUD.Berlin 

• N. N. Vietnam: “Climate change adaptation in the transport sector in the Mekong River 
Delta” 

• N.N., Tbilisi, Georgia, Country Case 

• N.N., City of Antofagasta, Chile, Country Case 

• N.N., Country Case 
 



 

 

 

 

Tentative Agenda 

 

Monday, 02 March 2020 

10:00 Coffee Break  

10:30 
 

Short Introduction 
 

 

10:40 

 

Why Communication is Key 

Inspirational Talk  

Q&A   

Christian Artopé, 
GUD.berlin 

11:40 

 

Introduce yourself 
All participants get to know each other 

Marianne Großmann 
& Henning Schulze 

12:30 Lunch  

14:00 
 

Project presentation 

1. Vietnam: Climate change adaptation in the transport 
sector in the Mekong River Delta 

2. N.N. 

3. Georgia 

4. Chile, City of Antofagasta 

 

t.b.c. 

 

t.b.c. 

t.b.c. 

t.b.c. 

14:30 Group work: Communication toolbox 
In working groups, the participants develop ideas and 
solutions how to communicate the presented projects by 
using the communication toolbox. 

Marianne Großmann 
& Henning Schulze 

15:30   Coffee Break  

16:00 
 

Knowledge spillover & discussion 
All participants know the ideas and solutions of all working 
groups. 

Marianne Großmann 
& Henning Schulze 

17:00 

 

Feedback & Conclusion Marianne Großmann 
& Henning Schulze 

17:30 End of Workshop  

 

 


